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Education: 

                                                                                                               

1983 -1987 University of Zagreb, School of Economics, Croatia, Bachelor in economics, Marketing 

department 

1995-1999 University of Belgrade, Faculty of Organizational Sciences, Serbia M.A. Thesis: "Methods and 

Techniques of Marketing Research" 

2000-2007 University of Belgrade, Faculty of Organizational Sciences, Serbia Ph.D. Thesis: “Implementation 

of set of marketing metrics indicators for brand/product and service/ evaluation” 

 

Vocational education 

                                                                                                               

ILO trainer for Grow Your Business, Start Your Business and Improve Your Business program 2020 

PCC Professional Certified Coach International Coaching Federation 2018   

CEFE trainer 2018 

Points of You trainer 2018 

PCM coach January 2017 

NLP trainer October 2016 

Erickson Professional Coach 2014 

Other skills:  

Excellent computer skills: Windows and Microsoft Office (Word, Excel, Power Point, Internet Explorer, 

Outlook Express) 

 

Present position:  

                                                                                                               

Full Professor at Belgrade Bank Academy since January 2025 (Full time) 

PCC Coach at Coach Hub platform since 2023  

 

Work experience: 

                                                                                                               

2013 – 2024: Metropolitan University: Faculty of Management & Faculty of Digital Arts 

2015 – today: ACT2B, owner 

2001-2017, MASMI, executive director 

1997-2000, Strategic Marketing, director of marketing 

1994-1996, Partner BBSS Galup, director 

1993-1994, MARK-Plan, researcher 

1988-1992, Pliva, analyst 
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https://orcid.org/0000-0002-1217-8303
https://enauka.gov.rs/cris/rp/rp30498


Marketing management, Leadership and decision making, Brand management, Consumer behaviour, 

Marketing research, Innovation and Entrepreneuership in digital business, Strategic design 

 

Membership of professional bodies: 

                                                                                                               

Member of ESOMAR World Research since 1995 

Member of SAM Serbian Association of Managers 2006 - 2022 

Member of ABW Association of Business Women since 2001 

Member of Serbian association of employers since 2015 

Member of International Coaching Federation since 2015 

Member of SEMA since 2018 

Member of IAA Serbia 2021 

Member of International Public Relations Association IPRA since 2025 
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